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A price you pay for  

success is that others  

want to put you on  

the spot. That’s when  

you appreciate being 

properly briefed. 

Indispensable global 

business news with 

essential understanding, delivered concisely, with 

intelligence, from a reliable source. Everything you 

need to know but don’t have time to ask. 

When someone  
asks for a 

quote, make 
sure you’ve got 

a good one.
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Ideas often seem to come 
out of thin air. 

That’s because we’re often 
read at 35,000ft.

In a world of information overload, 

constant pressure and constant 

change, blue-sky thinking keeps 

getting harder. Now The Wall Street 

Journal Europe is designed  

to help. Expertly edited by Patience Wheatcroft and an expanded 

editorial team, it brings you indispensable news and essential 

understanding, faster. A vital advantage at any time, but even more 

so when you’re travelling. Wherever your business takes you, the 

global leader in business news can help you arrive in better shape. 
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New ambition.
New investment.
New editor.
New columnists.
New features. 
New web site.
New edge. World economies are  

changing. Politics is changing.  

The environment is changing. 

Leadership is changing.  

Business is changing. Media is changing. In a world of change, you need 

to stay in touch, you need to know who to trust. The Wall Street Journal 

is changing to better leverage the global resources of News Corporation, 

to be more accessible, to be more influential, to be more entertaining, to 

be more helpful, to be the voice of global business in Europe. 
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The No.1
second 

opinion.
It can be lonely at the top. 

Most successful individuals 

appreciate the value of 

a reliable and informed 

second opinion. The new 

Wall Street Journal Europe 

delivers just that. A new editor, new columnists and new 

features bring the intelligence and understanding you 

should expect from the global leader in business news, 

with the brevity and wit demanded by busy and successful 

people. Whether already at the top or still rising, you’re in 

the best of company with The Wall Street Journal Europe. 


